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INTRODUCTION:FOOD AND GENDER IN POPULAR MAGAZINES

When Betty Friedan published the The Feminine Mystique in 1963, she
essentially launched the women’s movement in the Western World. By the time
Friedan wroteThe Second Stage, in 1981, there had been numerous successes in the
acquisition of women’s rights: women were featured in the 1964 Civil Rights
Act,increasingly served on juries, and gained advances in reproductive rights and
legal protections. Friedan had called for a change in what was expected of women and
the options open to them. She expertly called for women to use their energy to fight
for more opportunities, which she believed wouldbenefit all of society. She claimed
that “when women do not need to live through their husbands and children, men will
not fear the love and strength of women, nor need another’s weakness to prove their
own masculinity. They can finally see each other for what they are. And this may be

s

the next step in human evolution.”’ The women’s movement wanted to free half of
the human race, allowing them to realize their potential and achieve equality with

men. The women’s movement addressed many issues between 1963 and 1981,yet, it

did not directly address one vital aspect of everyone’s basic needs — food.

Despite food’s vital role in everyday life, and women’s association with the
subservient role of food server, food was not something which the feminist movement
consciously addressed until Susie Orbach’s Fat is a Feminist Issue in 1978. Even

then, it only brought into questionthe pressure on women to be thin, not men’s and

: Betty Friedan, The Feminine Mystique (New York, Norton and Company, Inc., 2001), 512.



women’s roles with food on a wider scale. Why was thisthe case?Why feminists did
not address gender associations with food can only be surmised. However, it is likely,
as food was such abasic part of their lives, it was simply overlooked as an area of
critique. Feminist scholarSally Cline explained in 2001 that “food is a crucial political
area. Women’s subordination is locked into food; an issue even feminists have not yet
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sufficiently investigated.” Cline points out because women performed the role of food
preparer and server for the majority of the twentieth century (and for centuries
before), women assumed a subservient role to men. Women were subordinate to their
husbands,taking the role ofa servant in a fine household,because they served food. It
would have been unusual for men to have helped their partners cook for the family,
asmen and women expzcrienced food in the mid-twentieth century very differently.
Evidence within popular magazines, Mademoiselle and Esquire, suggests that many
women saw cooking as a daily chore to be accepted but one they did not always

enjoy.In sharp contrast, men were often encouraged to see food and cooking as a

hobby, having their own signature dish and eating out at gourmet restaurants.

Using Friedan’s The Feminine Mystique and The Second Stage as benchmarks,
this thesis will explore the relationship men and women had with food between 1963
and 1981. It will explore whether there were any changes as a consequence of the
women’s movement. Hadthe women’s movement targeted food as it did rights within
the workplace, would men and women have reached a higher level of equality by

19817

Anthropologists have long studied food rules and taboos in order to explain

cultural connections to gender, class, and social order. It is a vital aspect of an

? Sally Cline in Sherrie A. Inness, “Introduction: Thinking Food/Thinking Gender” in Kitchen Culture
in America: Popular Representations of Food, Gender and Race, ed. by Sherrie A. Inness,
(Philadelphia: University of Pennsylvania Press, 2001), 6.



individual’s sense of self and defines their power both within the home and society.
Yet, it is a subject which has been neglected by historians until recently. As the
scholar of African-American history RafiaZafar states, “the simple act of eating
cannot be separated from the personal, the literary, or the social. Neither can you
remove the preference for, or the preparation of, certain foods from a historical

3
context.””

What we choose to eat, how we eat it, and who prepares our meals and
serves them, are all issues that shape the society we live in and our perception and

expectations of it.*It should be an important subject of analysis, particularly for

historians.

Historians are increasingly recognizing the importance of food to culture and
society. The history of food outlets and food production has been investigated by
historians such as David Gerard Hogan and Richard Pillsbury. Yet, the relationship of
food to gender history has not been extensively explored. Eating disorders, body
image, and food’s role in national cultures have been the subject of anthropologists’
and psychologists’ studies for years.Fortunately, historians are now following their
lead. Jessamyn Neuhaus in Manly Meals and Mom’s Home Cooking compares
cookbooks directed towards men and women, highlighting how cooking was, and still
is, gendered. Labelingcooking as a male hobby meant that men only cooked on
special occasions, which helped to define everyday meal preparation as a female duty.
Neuhaus contends that men and women had varying expectations of food as their
appetites and cookery skills differed as a result of the expectations reflected and
reinforced through cookbooks. By examining cookbooks such as Peg Bracken’sThe I

Hate to Cook Book(1960), Neuhaus questions the perception that women enjoyed

*Rafia Zafar, “The Signifying Dish: Autobiography and History in Two Black Women’s Cookbooks”
in Food in the USA: A Reader, ed. by Carole M. Counihan (New York: Routledge, 2002), 259.
* Inness, “Introduction: Thinking Food/Thinking Gender,” 5.



being in the kitchen. As Bracken’s book suggests, some women did not enjoy cooking
but learned to cook anyway;it was their duty. From the popularity of the book,
Neuhaus argues that the ideal ofwomen’s natural place was in the kitchen did not
holdtrue for manywomen.SNeuhauslooks at the period 1796 - 1963. Ending her
analysis in 1963, Neuhaus neglects to examine whether these gender expectations
were upheld when women were calling for change.Did the women who did not enjoy
cooking and reluctantly cooked the family meals manage to be liberated from these
duties by the women’s movement? Neuhaus does not look far enough into the 1960s
and 1970s to discover any change, leaving a key issue unexplored. Historians’ lack of
interest in food during the women’s movement makes this thesis unique; this thesis
explores what the women’s movement meant for men and women’s relationship with

food.

Neuhaus explores the idea that men cooked as a hobby whereas women
cooked for the everyday feeding of her family in her article “Is Meatloaf for Men?
Gender and Meatloaf Recipes, 1920 — 1960.”Neuhausdemonstratesthat men cooked as
a hobby, tending to prepare gourmet food or recipes, whereas women cooked
regularlyin order to feed their families. This idea is clearly seen within
magazinesEsquire and Mademoiselle, the main sources used in this thesis.Esquire
encouraged men to indulge in fine-dining and to recreate the dishes they ate there at
home. On the other hand,Mademoisellesupplied women with nutritional information
and recipes which were easy and quick to prepare, indicating that women were the
primary food preparers. Women were expected to be concerned about supplying
themselves and their families with good food and on a daily basis, hence the recipes

which were “quick and easy” to make. Women were not encouraged to take their time

*Jessamyn Neuhaus, Manly Meals and Mom's Home Cooking: Cookbooks and Gender in Modern
America, (Baltimore: The John Hopkins University Press, 2003).



cooking and to enjoy their food in the same way men were.*Neuhaus’ analysis set a
benchmark by looking at cookbooks for both men and women. She was one of the
first historians to explicitly look at men’s and women’s relationship with food
preparation side by side. But Neuhaus’ analysis of cookbooks is not enough. By
looking at popular magazines this thesis explores how society on a wider scale
perceived how men and women should interact with food. Looking at popular
magazines provides insight into how men and women who did not necessarily take an
interest in cooking were interacting with food. Relying on cookbooks alone is just
examining men and women who were interested in cooking; examining popular
magazines shows the reflections of society in general.Popular magazines tried to
attract readers by including lifestyle articles and what they perceived to be of general
interest to the specific gender they were targeting; therefore the inclusion or exclusion
of food within the magazines is indicative of gender expectations. Unlike special
interest magazines or books on a specific subject, popular magazines produced

articles they perceived to be relevant and of interest to the whole of society.

Food advertising helped reinforce images and expectations of men and
women’s cooking. Katherine Parkin inFood is Love studies food advertising in
magazines, particularly Ladies’ Home Journal, and how they reflected, imposed, and
shaped women’s ideas in regards to food. Parkin argues that food advertisements in
women’s magazines of the 1950s and 1960s targeted women through six themes,
including: love, pleasing men, and sexuality/beauty. Parkin argues that these themes
and ideals were not a reflection of society’s ideals but an attempt to shape them.

Parkinshows the influence advertising could have on society. Parkin explains that as

®JessamynNeuhaus, “Is Meatloaf for Men? Gender and Meatloaf Recipes, 1920 - 1960,” in Cooking
Lessons: The Politics of Gender and Food, ed. by Sherrie A. Inness, (Lanham: Rowman and Littlefield
Publishers, inc., 2001).



there was not much difference between brands, advertisers had to sell something other
than the product. This led food advertisers to encourage women to take on the role of
homemaker and to showhow their products would be the best way to achieve that
ideal. Their products would allow women to create a loving and comfortable
atmosphere in the home, which would show their families how much they cared for
them.’However, Parkin neglects to examine men’s magazines, which weakens her
argument. It is difficult to examine one gender without looking at the other. If Parkin
had examined men’s magazines throughout the 1950s and 1960s, she may have found
similarities and differences, which would help gauge what was specifically expected
of women. By comparing the expectations of men and women it is easier to seewhat
societal expectations were. Parkin examined whether food advertising shaped gender
expectations, but without contrasting the food advertising directed at women to that
which was directed at men it is impossible to see what was specifically targeting
women. It is because of the need to contrast men and women’s experiencesin order to
gauge either sex’s experiences with food that this thesis looks at both men and
women’s magazines. Without comparing both Esquire and Mademoiselle it is hard to

gauge any change in regards to how men and women interacted with food.

Kate Kane takes a different approach toParkin and Neuhaus. Kane, in her
article “Who Deserves a Break Today? Fast Food, Cultural Rituals, and Women’s
Place,” analyzes fast food and gender. Kane takes a Marxist approach as she claims
that fast food restaurants alienated women. Kane argues that due to fast food
restaurants providing food quickly and efficiently from friendly female servers,
women became alienated from their role as family feeder. Kane also argues that

certain fast food stores are gendered in order to affirm societal expectations of

7 Katherine J. Parkin, Food is Love: Food Advertising and Gender Roles in Modern America,
(Philadelphia: University of Pennsylvania Press, 2006)



masculinity and femininity. For example McDonald’s assumed a homely female role
in comparison to Burger King, which assumed a male role.AsBurger King used a
male noun and emphasized male cooking activities such as broiling and flame-
grilling, it clearly targeted male customers. Whereas McDonald’s tried to act as a
replacement for mother’s home-cooked foods by adverstising with all female servers
and appealing to families with products such as the “Happy Meal.”® Kane, along with
Neuhaus and Parkin,is leading the way in examining food and gender in late twentieth
century America. Their contributions help highlight to gender historians that food and
gender are linked, therefore food needs to be examined when considering gender
history. This thesis will add to their analysis and explore further how messages in

popular magazines shaped male and female experiences with food.

Food has to be consumed by all, regardless of class, gender, or religion,which
means a food product’s potential market spans the whole of society.’Therefore, the
portrayal of food within the media and food advertising plays a significant role in
consumers’ cultural expectations of food and what role they should play in regards to
food. As men’s and women’s magazines are as much about selling products as
entertaining and informing their readers, magazines are the perfect avenue for
companies to advertise their products.'®Articles and columns can also show the
relationship men and women had with food can also be seen in the articles and
columns. During a period of technological enterprise, magazines became an avenue to
sell multiple products and images to both men and women. Due to the power that

these magazines had in shaping societal expectations through consumerism, they

¥ Kate Kane, “Who Deserves a Break Today? Fast Food, Cultural Rituals, and Women’s Place,” in
Food in the USA: A Reader, ed. by Carole M. Counihan, (New York: Routledge, 2002).
9 . .

Parkin, Food is Love, 2.

" Nancy A. Walker, Women's Magazines 1940-1960: Gender Roles and the Popular Press, (Boston:
Bedford/St. Martin’s, 1998), 2.



acted as a vital source to gain insight into the expectations of gender between 1963
and 1981. They showed what was expected of men and women during the women’s
movement and how those expectations were starting to change, including expectations
surrounding food. The articles and ads which appear within Esquire and
Mademoiselle, give historians insight into the manner in which men and women
interacted with food. They highlight when and how they cooked, what they were

eating and where, and what popular culture expected of men and women.

Friedan claimed that in magazines “...the only goal a woman is permitted is
the pursuit of a man... women do no work except housework and work to keep their
bodies beautiful and to get and keep a man.”'! As Friedan explained, magazines were
both reflecting and trying to shape gender expectations throughout the twentieth
century. Food magazines only appealed to those already interested in cooking; they
reflected whether men or women, or both, had a passion or hobby for food and
cooking. As they were targeting a specific group for a specific reason, they did not
give real insight into who was preparing what food, where people were eating, and
general social perceptions of food. Popular magazines allow insight into general
conceptions of how men and women were expected, and did, interact and engage with
food. Mademoiselle and Esquire were both popular magazines targeting young men
and women throughout the period of 1963-1981. Thus, they serve as effective source
material for this thesis. Esquire and Mademoiselle were selected for this thesis for
several reasons, but primarily practical ones. Esquire was one of the only male
magazines that ran throughout the second half of the twentieth century, and the only
one which I had easy access to. Mademoiselle was also easily accessible and targeted

a similar demographic to Esquire. These two popular magazines appealedbroadly to

“Friedan, The Feminine Mystique, 83.



one gender, so they are able to reflectand shape both the expectations and the realities
for each gender in regards to food.They tried to appeal to a broad market and acted as
guides on how to be a successful man or woman,so they reflected American society’s

expectations in regards to food and gender for young professionals.

Mademoiselle was first published in 1935 and marketed itself as “the
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magazine for smart young women.” ~ It was primarily a fashion magazine which
targeted younger women of a middle class income, in contrast to the older woman
who had more disposable income who read Vogue. Initially, the ideal reader of
Mademoiselle was a woman who began reading the magazine when she was looking
to choose a college and a suitable wardrobe for her academic career. Its editors also
hoped the magazine would act as a job-guide once she had graduated and serve all her
needs until she was married. When she was married they expected thatshe would favor
a magazine such as Good Housekeeping. The fact that Mademoiselle was targeting
single women is clearly indicated by its title. Naming the magazine the French title
for single women reinforced the editors’ assumption that it was directed at smart,
sophisticated, but primarily single women."* However, in the late 1950s and early
1960s it appealed to young mothers as well as college students, even including
fashion spreads and advice for how to clothe your child."*This is perhaps reflective of
the generation bubble which Friedan described in The Feminine Mystique. Friedan
described young women of the early 1960s as pitying career women and that those
who contributed to magazines wrote about themselves just as “housewives” as they

saw that role to be more central to their lives than their careers.'"With Friedan’s help,

by the 1970s the emphasis on the housewife was replaced with a stress on the working

Walker, Women's Magazines, 3.

Ibid, 2.

“Mademoiselle, Pictorial of children’s clothes, June 1959.
"% Friedan, The Feminine Mystigue, 108.



woman.This continued well into the 1980s. The target demographic always remained
the young woman, not appearing to market for women older than in their early

thirties.

As Mademoiselletargeted younger women,it targeted women who were more
likely to be influenced by changes in society. Young women studying at college and
graduating during the women’s movement had opportunities presented to them that
the generation before them did not. They were the generation who were affected by
and embraced the many changes occurring in the late twentieth century. The young
women of the 1960s, 1970s, and 1980s helped pioneer changes in work laws, societal
expectations, and women’s legal rights in such areas as marriage. Mademoiselle
altered to accommodate these changes within society, suggesting that
Mademoisellereaders were open and receptive to the change occurring around them.
Their desire to keep up with change and embrace it can be seen through the article
“Something to Talk About On Campus”. The article featured in the August 1967 issue
suggested that women should talk about politics, including the group Students for a
Democratic Society (SDS). The article also questioned whether taking the
contraceptive pill was advisable.'® The inclusion of information about a student group
whichsupported Civil Rights and the contraceptive pill, displays how Mademoiselle
expected its readers to be aware of current events.In order to reflect the changing
timesit needed a change in the content of the magazine, mirroring the wants and needs

of its readership.

There are several similarities between Esquire and Mademoiselle.
Esquirebrought out its first publication in 1933,just before Mademoiselle

emerged. They both targeted a young demographic; Esquire also aimed its readership

“®Mademoiselle, “Something To Talk About On Campus,”August 1967.
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at young professionals and college students or graduates. Unlike many male
magazines, it was not a special interest magazine, but one that catered to men’s
general interests. Margaret Ferguson saw the lack of general men’s magazines in the
first half of the twentieth century as a sign that men did not need affirmation of their
male role.'"However, as the mid-twentieth century drew on men started to need
general magazines to help assert their masculinity by showing what was expected of

prestigious men and how they could achieve this status.

In the early 1960s, both Mademoiselle and Esquirecontained fiction and a
multitude of advertisements encouraging readers to buy certain products — the men
were encouraged to purchase certain alcoholic beverages to create an image of
prestige, and women anything from buying the best brassiere to weight-watcher ready
meals. By the 1980s, there were a lot more similarities as Esquire began to increase
its focus on fashion and lifestyle, whichMademoiselle had always done. The
magazines themselves even recognized the similarities as Mademoiselle referred to
articles featured in Esquire, and for one issue even parodied it.®Food featured
regularly throughout the 1960s, ‘70s, and into the early ‘80s in
bothEsquireandMademoiselle. However, what they featured about food was
somewhat different Mademoiselle, particularly in the 1970s and 1980s, hadnumerous
articles aboutquick and easy food preparation and dieting for weight-loss. In
contrast,Esquire included articles and columns on restaurants and how to recreate
fine-dining dishes at home, along with the occasional ad for food products.

Esquirealso had an incredible number of ads for alcoholic beverages and mixers.

17 Margaret Ferguson in Walker, Women's Magazines, S.

' In Mademoiselle September 1980, the column “The Intelligent Woman®s Guide to Sex’ referred to an
article in Esquire celebrating women’s muscles. The July 1963 edition of Mademoiselle parodied
Esquire with the help ofHarvard Lampoon.
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The issues of Esquire and Mademoiselle which were analyzed for this paper
were selected asa sample toensure even coverage of the period between 1963 and
1981. The issues had to be evenly spaced to guarantee noticing any changes in men
and women’s interaction with food.Issues from at least every three years were
selected to analyze and at least three issues per year of each magazine were looked at.
The same months were not examined each yearto gain a good cross-section of the
magazines’ contents and to avoid focusing solely on months which may have tended
to include more coverage of food. For example, in contemporary magazines January
and February have higher amounts of dietary advice due to the high number of
individuals who include losing weight in their New Year resolutions. To avoid
coming acrosssuch tendencies and wrongly assuming that diets were a regular feature
in the magazines, random months were selected each year in order to gain a better
cross-section. This allows a better understanding of how men and women interacted
with food, and what cultural messages they absorbed.The issues of Mademoiselle and
Esquire that were analyzed, where possible, were sampled from the same years, in
order to make the comparison of change as accurate as possible. The magazines are
complemented by data from the questionnaires Betty Friedan conducted on her fellow

Smith Graduates while she was researching The Feminine Mystique.

This thesis looks to explain how ignoring the issue of food undermined a lot of
the changes feminists achieved between The Feminine Mystique and The Second
Stage. 1t will explore exactly what changed and what stayed the same in men and
women'’s eating and cooking habits, as well as their perception of food during the first
ebb of second wave feminism.By analyzing popular magazines and Betty Friedan’s
questionnaires, it will examine whether the women’s movement affected the way men

and women interacted with food. The women’s movement did not directly address the
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issue of food when critiquing women’s roles within society or when calling for
improvement in women’s rights. It will argue that very little changed in regards to
women’s role as “feeder”, which meant they remained subordinate to men within the
home. Women remained the primary food preparer whilst men maintained their role
as connoisseurs of fine-dining and only cooked as a hobby. This shows that as a
consequence of not targeting food, the women’s movement did not change woman’s
role within the home - women were still doing the majority of household chores in the
home, even though by the late 1970s it was clear women wanted to share the

workload.

However, there was a change in regards to women and dieting for weight-loss,
but not a positive one. Between 1963 and 1981 women were being subjected to more
pressure to be thin. Both men and women had continuously been encouraged to stay
in shape and remain healthy. But by the 1970s there was a surge in dieting advice and
dietary supplements in Mademoiselle, whichsuggests that there was an increasing
expectation and pressure on women to be thin. Men were subjected to a continuous
small number of ads for dietary aids, but it wasn’t until the mid-1980s that Esquire
included articles about fitness. However, men were expected to conform to a certain
image physically as well as being expected to take women to the right restaurants,
order the right dishes, wear the right clothes and have great parties. Therefore, men
and women were continuously pressured to conform to certain images, but women
weremore exposed to pressure to diet and be thin. Women were also expected to
control their body shape differently from men. Men were encouraged to exercise in
order to stay in shape, but women were to control their size through the food they ate.
Women’s bodies were being controlled by the increased expectation that women

ought to be thin, and in order for them to become thin they had to consume less food.
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Another way in which women’s relationship with food changed was through
the expression of sexual appetite. Traditionally women had refrained from any sexual
connotations as to be seen as sexual was socially unacceptable. As the women’s
movement led to women’s sexual liberation women became more comfortable with
expressing their sexuality and this can be seen through their interaction with food.
Women were no longer inhibited from using food and their hunger as an expression of
their sexual appetite. Through the use of poetry, a search for aphrodisiacs, and ads for
recipe books,Mademoiselle documented the change in women’s use of food as a
means to show their sexuality. Men had always been able to show their sexual
appetite through their appetite for food, and this did not change between 1963 and
1981. Alcoholic beveragesused the connection between consumption and sex to
advertise their products in Esquire as alcohol was also a way for men to show their

prowess and sexual appetite.

The thesis will be divided into three chapters, exploring the themes of food
preparation, dieting and the link between hunger and sexual appetite. The first chapter
will explore when men and women prepared meals and why, analyzing whether there
were changes in who was cooking, and what food they were cooking. Diets and
dietary aids became increasingly popular between 1963 and 1981, so chapter two will
explore why this was the case and whether it was just women who became focused on
diets. The final chapter will explore the relationship between food and sex. The
advertisements and articles within Esquire show that food and alcohol were means for
men to impress and attract women continuously throughout 1963-1981.But were
women able to celebratetheir sexuality through food in Mademoiselle?These chapters

will draw conclusions from the popular magazinesEsquire and Mademoiselle and
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Friedan’s questionnairesto show that the women’s movementcaused some changes in

regards to how men and women interacted and used food between 1963 and 1981.

Betty Friedan created a questionnaire for her fellow Smith graduates in 1957,
fifteen years after they graduated. She inquired about numerous things: their sex life,
how many rooms there were in their home, what their husbands did and whether they
thought they were more attractive than they had been when at college. Friedan also
asked about which household chore women enjoyed most,with the most popular
answer being cooking:a third of women said that cooking was the most enjoyable
element of keeping house.'” Yet, women’s role as food preparer and server made sure
they remained subservient within the home. Did women’s opinion about cooking
change as the women’s movement highlighted women’s subordination within the
home? Chapter I explores exactly how the women’s movement affected when men

and women cooked and whether it was for pleasure or duty.

Betty Friedan Papers, 1933-1985; Questionnaire for The Feminine Mystigue, 1957. MC 575, folder
418, 419, 420, 421a. Schlesinger Library, Radcliffe Institute, Harvard University, Cambridge, Mass.
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CHAPTER 1: CONNOISSEURS OF CUISINE AND FAMILY FEEDERS:
HOW MEN AND WOMEN PREPARED AND INTERACTED WITH FOOD.

Between 1963 and 1981, men and women prepared food for different reasons.
Men usually prepared food when they desired to display their expertise and recreate
the dishes of the fine-dining establishments they frequented. Women were the ones
feeding the family. Even in the 1980s, women were the primary food preparer and
server in the household expected and encouraged to create home-cooked meals for
themselves, friends and family. Cooking for men was a hobby; for women it was a
duty.Esquire encouraged men to eat at fine restaurants and offered elaborate recipes
from those restaurants to recreate at home. In contrast, Mademoiselle supplied women
with advice on how to create home-cooked meals quickly and easily. Women fedand
served food to their familiescontinuously throughout 1963 —1981. They were the
prime food preparers even when the feminist movement was in full-swing and new
technologies such as microwaves were emerging. However, the idea that women
could cook for enjoyment and as a hobby did emerge during this period. By the late
1970s, there were signs that women were encouraged to take up cooking as a hobby.
This showed that, to some extent, women changed how they perceived their role with
food. Despite this slightvariation, men’s and women’s roles in regards to food
preparation did not change. Men remained connoisseurs of fine-dining restaurants and
amateur chefs, whilst women fed others day-in-day-out. The women’s movement did
not directly addressand therefore did not affect how men and women interacted with

and prepared food.
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In the Feminine Mystigue, Betty Friedan quoteda housewife who,as a
consequence of the laborious and monotonous life she led, lacked a sense of identity.
The woman said:*I am a server of food and a putter-on of pants and a bed maker,
somebody who can be called on when you want something.”' Magazines and
perceptions within middle-class society promoted the idea that women of the 1950s
and 1960s could only feel fulfilled when they were married and mothers;so it is hardly
surprising that the housewife felt the way she did. Women’s magazinesreinforced the
idea that fulfillment for women came only through being a wife and mother. Popular
magazinesof the 1950s were brimming with stories of happy housewives, as magazine
editors claimed that women would not be able to relate to articles addressing politics
or profiles offemaleartists.”The idea that women’s only fulfillmentcame from being
wives and mothers, and therefore their only aspirations were to marry canbe seen
through advertising in Mademoiselle in the early 1960s. An ad for Lane Furniture is
very explicit in regards to this as it informs young women “[h]ow to find out if he’s
serious about marriage.” In order to do so, all a woman has to do is ask her partner for
some Lane Furniture as“[i]f he wants to go to a ball game and you want to go dancing
and he takes you dancing, that’s a clue. But if you ask him for a Lane Sweetheart

Chest and you get it, that’s an answer.”

The expectations for women to marry and
become housewives led many women to develop “the problem with no name,” that

contributed and reinforced women’s roles within the household and helped maintain

women’s role as server and feeder.

As the housewife interviewed by Friedan suggested, women were expected to

prepare and serve the family meals. These dutiescontributed to women’s subordinate

! Betty Friedan, The Feminine Mystique, (New York, Norton and Company. Inc., 2001),65.
2 .

“Ibid, 19.

*Mademoiselle, Ad for “Lane Furnishings.”October 1964.

17



role within societyand forcedmany women to live their lives through others. Women
were often expected to be feeders for their family, acting as a part of a supply chain.
However, according to the questionnaire Freidan conducted in 1957 on her fellow
Smith graduates, when asked about what part of housework they enjoyed the best, the
most popular answer was c:ooking.4 Although not the majority, over a third of the
married women questioned claimed cooking was the, or one of the, best parts of
keeping house; one graduate claimed that specifically making desserts was the best
part.*These figures are complemented by the fact that when asked what part of their
housework they detested, only four said that they found cooking detestable.®This
suggests that a third of married housewives enjoyed cooking and the majority either
enjoyed or did not mind cooking. These statistics show that the housewife Friedan
quoted in The Feminine Mystiquewas not representative of all married women, as
many may not have seen serving food as a part of their drudgery. However, many
feminist scholars agree with the housewife’s assertion, seeing feeding the family as

intrinsic to women’s subordination within the home.

The statistics from Friedan’s questionnaire point towards women having a
positive relationship with food and cooking, but within the pages of Mademoiselle,
food does not get much coverage until the 1970s. But what about men and their
relationship with preparing food according toEsquire? Did men relish cooking? Or
did they just prefer eating?This chapter looks to explore how men and women
engaged with food preparation and whether their cooking habits changed according to
popular magazinesMademoiselle and Esquire between 1963 and 1981. Through a

reading of Esquire and Mademoiselle, the perceived experiences of women will be

4Betty Friedan Papers, 1933-1985; Questionnaire for The Feminine Mystique, 1957. MC 575, folder
418, 419, 420, 421a. Schlesinger Library, Radcliffe Institute, Harvard University, Cambridge, Mass.
SIbid [54/157 women said that cooking was their favorite household chore, which exacts to 36%].
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compared to those of men: did young women’s interaction with food change? Did
they cook more for pleasure and less for necessity as the feminist movement

developed?

Both magazines specifically targeted theseparate genders and explored and
discussed areas and activities associated with men and women. Each magazine’s
targeting and celebrating of one of the genders can easily be seen from their taglines:
Mademoiselle’s being*[f]or the Smart Young Woman” whilstEsquire’s claimed that it
was “[t]he Magazine for Men.”These magazines celebratedand flaunted masculinity
and femininity throughout the 1960s and 1970s. In the August 1970 issue of
Mademoiselle, a fashion piece called “Frontier Ladies”harked back to a time when
“men were men and women were women, [and] they made clothes so you could
really tell the difference. Clothes like these...” The pictorial featured several pages of
models in mid-calf length skirts, blouses with puffy sleeves and shoulders, and belts
pinching in, accentuating their waists. These images reinforcedgender expectations in
regards to fashion, but within both magazinesthere was also reinforcement of how the

genders should interact with food.

In Esquire there was the promotion of and expectancy that men liked hunting
andate meat. The October 1963 issue of Esquirecontainedan advertisement for
Mexico which highlighted all that a visitor could see and do when vacationing there:
the unique architecture of the Aztecs, the local folklore and handicrafts,as well as the
potential for fishing, and hunting. The game thatcould be found in Mexico included
jaguar, wild boar and iguana. This advertisement suggested that one of the activities
the advertisers believed would sell Mexico as a holiday destination to men was

hunting exotic and unusual game. The advertisers promoted the game as unique to

"Mademoiselle, “Frontier Ladies,” August, 1970.
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Mexicoin the hope that it would bring in tourists; men who enjoyed hunting would
enjoy being able to hunt game that was unavailable in the United States.®The role of
man as hunter reappeared again fifteen years later in February 1978 as the
column*Outdoors” discussed*{t}he Sportsman’s midwinter dilemma,”— the dilemma
being that they can’t really hunt much other than a few rabbits over the winter
months, meaning they had to fish instead.”The inclusion of advice on what to do
instead of hunting in the winter months suggests that hunting was popular amongst
Esquirereaders and they were interested in learning about alternatives. The celebration
of traditionally male food-related activitieswasfurther reinforced by the idea that men
were dominant in the art of barbecuing. The article “The Great Barbecue War: My Pig
beats your Cow”featured in June 1975 sawtwo men, one Texan and one North-
Carolinian, fight it out as to whether Texan beef or Carolinian Pork was
better.'’Hunting and meat were claimed as male spheres of influence, helping

maintain different roles in regards to food for men and women.

The assumption and affirmation of men as hunters and meat lovers reinforced
gender roles during this time period. Similarly, certain female stereotypes in regards
to food were established and reaffirmedbetween 1963 and 1981. One of these roles
was women as feeders.Kate Kane in her article “Who Deserves a Break Today? Fast
Food, Cultural Rituals, and Women’s Place”dissects what women’s role as feeder
meant for her place within the home and society in the 1970s. Kane argues that
feedingwas (and in many cases still is) a primary part of a woman’s role in American

society, whichis both “problematic and[a] central element to femininity”.1 'She argues

®Esquire, Ad for “Mexico,” October, 1963.

*Esquire, “Outdoors: The Sportsman’s Midwinter Dilemma,” August 1978.

"Esquire, “The Great Barbecue War,” June 1970.

" Kate Kane “Who Deserves a BreakToday? Fast Food, Cultural Rituals, and Women’s Place,” in
Food in the USA: A Reader, edited by Carole M. Counihan, (New York: Routledge. 2002), 63.
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that woman’s role as feederled to sexism,as it informed society that women prepared
and served food for the family,suggesting and encouraging a role of servitude. She
also claims that it encouragedwomen to be gratified by feeding and nourishing others
but not themselves; their role as nourisher and feeder wasonly deemed relevant to
others.'“This enlightening analysis of women’s role in regards to food is important
and integral to the understanding of women’s subordination within society. Women’s
subordination in the home came from their subservient role as server of food, so it
would have been logical for the women’s movement to have targeted women’s role
with food to gain equality for women within society. Had the women’s movement
directly attacked women’s role in regards to food there may have been more and
quicker changes in regards to men’s and women'’s relationship with food.
Mademoiselle echoed the expectations that women should be feeders, right up to the

early 1980s.

By the early 1980s, women had established themselves within the working
world and were fighting (and winning) battles about sexual harassment within the
workplace. But when it came to the home, they were still expected to feed themselves,
their friends, and their families. As Mademoiselle tended to target single women,
many of the readers did not have to prepare meals for a large family on a regular
basis. Butthey were expected to feed their boyfriends and friends, and were always
encouraged to create home-cooked dishes, as if in training for when they were
married with a family. As women became more career-minded in order to keep up
their role as feeder they had to adapt, which included getting new kitchen equipment.
An advertisement in February1981 promoted “Kitchen Gadgets: That save you time

and space.” It claimed that“[w]hether you’re coping with cooking in a dorm room or

' Susan Bordo, “Hunger as Ideology” in Eating Culture, ed. by Ron Scapp and Brian Seitz, (Albany:
State University of New York Press, 1998), 22.
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looking for an appliance to make your kitchen more efficient, here are a few new ones
to choose from — all designed for maximum convenience in a minimum amount of
space.””"” This ad suggested that women wanted high tech gadgets such as small
convection ovens in order to prepare fresh food. Similarly, in September 1980
Mademoiselle produced a “Kitchen Basics: A Checklist”of all utensils, tools, pots and
pans that you could possibly need for your kitchen. The necessity for a woman to
have this checklist suggested that women were still expected to cook regularly and to
cook a variety dishes. Of course, this could just suggest that women enjoyed cooking
and saw it as a hobby - an increasing trendin Mademoiselle by the late 1970s and
early 1980s. However, it does suggest an element of necessity in regards to what
should be in a woman’s kitchen. As “the confident cook”or “wannabe chef’were not
singled out,the ad implied that all women were expected to have a functioning kitchen
and therefore needed that checklist. It suggested that women could not successfully

feed others and themselves if they did not have a kitchen and the right equipment.

Knowing a food’s nutritional benefit was another important element a woman
was expected to know as her role as feeder.Mademoiselle informed its readers of how
to understand the nutritional information on food packaging and what the contents
meant. An example of this can be seen in the August 1980 issue, which featured an
article informing women of how to be a “supermarketer.” The article explainedwhat
Mademoiselle readers should look for on the side of food packaging in order to gauge
the true nutritional value and benefits of the product. For example they informed the
reader that sugar did not always simply appear as sugar on the label but also as
dextrose and molasses. It also explained the effects of certain additives. The

articlereassured women that additiveswere often tested on animals first to ensure that

“Mademoiselle, Ad for “Kitchen Gadgets,” February 1981.
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