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W have a special name for the trees that come 
from our farms- ArcticMist.™ When you order 
ArcticMist,™ you are not just buying a tree, but all 
of the time, attention, and care- from seedling to 
shipping-that goes into creating a safe, healthy, and 
beautiful Christmas tree. 

We plant from seed to achieve maximum quality 
control. All ArcticMist™ trees are heavily needled and 
have dense conical shapes. Their lovely blue color, rich 
fragrance, and good needle retention make them ideal 
Christmas trees. Fraser, balsam, fralsam, white spruce, 
and pine (white, scotch , and red) are available. Wreaths 
are also available. 

Since our farms are in New Hampshire, we harvest 
our trees later in the season than many other growers. 
We also do everything we can to minimize moisture 
loss after harvest and during shipping. 

You can order the number of trees that is right for 
you- from 25 to a trailer load. We can arrange ship­
ping or you may pick up the trees yourself. We respect 
your schedule and guarantee on time delivery. Our 
trees arrive individually wrapped and ready for sale. 
All you need to do is remove the wrappers and set the 
trees out- no broken branches, no last minute trim­
ming. 

~ place an order, or to receive specific information 
about this year's trees: 
Call us at 800 /694-8722 or 603 /237-5702. 
Send us a fax at 603 /237-8439. 
Or write to us at 944 Fish Pond Rd., Colebrook, NH 
03576 
Our internet address is http: //www.sibgotree.com 

♦ .... 
SibgoTree 
Company 

We know what you want for Christmas! 

ArcticMistTM 
Remember, you can only buy ArcticMist™ at Sibgo Tree Company. 
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Calendar 

June 17, 2007 Father 's Day 

June 26, 2007, NHPGA Spring Twilight 
Mtg, Lake Street Garden Center, Salem 
Mark your calendar today for our annual 
twilight meetingjointly sponsored with 
UNH Cooperative Extension. Plans 
are underway to offer pesticide credit 
for presentations by UNH Cooperative 
Extension Specialist. We'll gather around 
5:30pm. Watch for details in the mail. 

July 14 - 17, 2007,_OFA Short Course, 
Columbus, Ohio 

July 18 - 19, 2007, Green-Blue Summit: 
Clean Water Through Residential 1PM, 
Penn State's Great Valley Conference 
Center, Malvern, PA northeastlPM.org/ 
greenbluesummit.cfm 

August 5-11, 2007, Perennial Plant 
Symposium and Trade Show, Hyatt 
Regency Hotel, Columbus, Ohio, 
(614)771-8431, www.perennialplant.org 

August 16, 2007, NHPGA Summer 
Meeting, Great Hill Horticultural 
Endowment/Bayberry Nursery, Hampton 
Falls, NH, 3:30pm - 7:30pm, Pre­
registration required, Contact: Nancy 
Adams, 292-5238 . 

September 3, 2007 Labor Day 

October 1- 4, 2007, Association of 
Specialty Cut Flower Growers National 
Conference and Trade Show, North 
Raleigh Hilton, Raleigh, N.C., (440) 774-
2887 www.ascfg.org 

July/ August 2007 

The Plantsman 
Visit www.nhplantgrowers.org for additional calendar items. 

October 10 - 12, 2007, New England 
Nursery Association Green Summit, 
Cranwel I Resort, Lenox, Massachusetts. 
Contact: Mary Simard, (508) 653-3112, 
mary@nensyassn.org www.nensyassn. 
org 

February 6 - 8, 2008, New England 
Grows, Boston Convention and 
Exhibiton Center, Boston, Mass., (508) 
653-3009 www.negrows.org 
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Old--Fashioned or Online - Take 
Your Pick! 

Sauceriess Color 
Basket 

Tewksbury, MA 
Tel: {978) 851-4346 
Fax: (978) 851-0012 

Cheshire, CT 
Tel (203) 699-0919 
Fax: 203 699-9615 

~ BERK.UM NURSERY 
~ Wholesale Perennials and Groundcovers 

Our catalog is available in good old,fashioned book form 
or online at www.vanberkumnursery.com. Your password 
is vbn for the catalog page. The photo page of our site has 
all our catalog information plus photos for your customers 
to peruse, and there is no password . 

VAN BERKUM NURSERY 

4 James Road, Deerfield, NH 03037 
(603) 463, 7663 • Fax: (603) 463, 7326 

E,mail: sales@vanberkumnursery.com 

Home of 

~ewEngland 
\..J Woodlanders· 

a re attractive to your customers 
and ideal for growing your crop. 

Saucer 
Color Bowl 

Richmond , VA Auburn, NY 
Tel: (804) 233-3454 Tel: (315) 255-1450 
Fax: (804) 233-8855 Fax: (315) 255-0580 

Latham, NY Brookhaven, NY 
Tel: (518) 786-3500 Tel: {631)286-8200 
Fax: 518) 786-3586 Fax: 6311 286-8289 

Ewing, NJ 
Tel: (609) 530-9120 
Fax: (609) 530 9140 

Morgantown, PA 
· Tel: (610) 286-0046 ·•·· 

Fax: 610 286--0012 

Square Color 
Planter 

Planter 

Bridgeton, NJ 
Tel: (856) 451-5170 
Fax: (856) 451-4873 

Gray, ME 
Tel: .(207) 657~5442 . 
Fax: {207) 657-5439 
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Things are changing. I will be 
one of the first to complain 
a bout the internet. Just one more 
distraction in my day. But I find I 
use it more everyday. Information 
that would take sometimes hours 
to research now just takes minutes. 
Submitting applications for this or 
that is now processed at speed far 
quicker than any before . Instant 
access to a 11 sorts of inventory from 
venders. 

The NHPGA has realized that our 
industry has to keep pace with the 
rest of the world. That's why this year 
we are redoing the NHPGA web site. 
We need to bring this technology to 
you . Let's say you don't have ti me to 
fill out your annual membership form 
and get it to the mailbox, you will 
be able to do on line andjust click 
and send it in. Need to ask someone 
about a specific problem you may 
be having, a message board will 
be postedjust for this. Companies 
need more and different advertising 
can buy banner space right on the 

July/ August 2007 

NHPGA Web Site Redesign 

"Making Life Easier and Better for Our Membership" 

website. The list of 
benefits of a web site 
keeps going on. 

Is it easy or 
inexpensive to bring 
this technology up 
to date? No! Lots 
of hours have gone 
and still will go into 
making sure the 
web will be in the 
best interest of our 
membership. Good 
web site designers 
are not cheap, but 
worth every penny. 
Upgrading will only 
help make life easier 
and better for or 
membership and 
attract new members 
wanting these same 
benefits. 

Brett Andrus 
President, NHPGA o~o 

C\ ~ 1 00 

X/entwort/icJC? 
greenhouses 

Year Round Garden Center 
and Wholesale Grower of 
Seasonal Greenhouse Crops 

l 41 Rollins Rood 
Rollinsford, NH 03869 

Wholesale (603) 742-1113 
Retail (603) 743-4919 
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EUPHORBIA 'DlAMO D FR.OST• 
has been named one- of lh,e-

G REA TFSf A fNUAlS FOR 2005! 
per Dir. Alle-r, Ato111 ge • No'i ·as i~e- of 

,GREEJVHOUSE GRon,m ... 
-- w~ try to rtay \-Ye))' fi orn r~p a n witrners 
from }'Car to ycair, Lut thi~ is tl1c ~ccond }'C:.:tr 
1 Diamond Firost' bas' cairned this aw:ud. Phmt:s 
just kept nowerlng and !lowering ll ge on. 

Tlacy ncv r stopped, period. c placed 
plants 1n containers and io t ihe gair,dcr1 , and iH 

both ca.::e the,· w . re ou •t.J 1ding. The habit 
was perfect, never exceeding 20 .. in l1cight, 

:and maintenance was minimal. The delicate ... 

YouR AWARD ,vr I G 
PROVE WIN ERS SOURCE 

OPleasant 
View 
~ • OIIICU.:• 

oudon. NJ' 

800-3 78 ' 
www.pvg.com 

~~• ~~~~;8~~~l~~~s~~~~o~'c~~~: .»I 
BARRINGTON, NH ~ ffe,'""~ WHITE RIVER JCT., VT 

16 Pinkham Road West \,~"'-{N\ivERS~RY ~ 2234 No. Hartland Rd. 
PHONE: (603) 868-7172 ---~~~,~y PHONE: (802) 295-2117 

visit us on Ire web: 
MANAGER: MIKE GOFF SALES REP: MIKE GRAVES www.northernnurserles.com MANAGER: ERNIE FINNEY SALES REP: RICK BRASSOR 
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Embracing the Web for our Association 

NHPGA Web Site Redesign 
Your NHPGA Board of Directors 
is constantly looking to 
increase membership value. To 
that end, we realize that the existing 

NHPGA web site has lost focus and 

impact as a portal to the association . 

For many, the web site is the first 

introduction to the association 

and the Board feels that a web site 

redesign is necessary to better present 

and represent New Hampshire 's plant 

growers. 

PHASE Phase I 

TITLE Refresh 

GOALS 
Simplify and Improve 

Usability 

6 - 8 weeks 

SUGGESTED 
ACTIVITY Consolidate content 

By Nancy E. Adams, Executive Director 

Thanks to two grants from New 

England Floriculture Inc. (the granting 

arm of the New England Greenhouse 

Conference), the redesign is 

underway. A web site committee has 

been working diligently with Dan 

Truesdale and Darian Hendricks, 

Dan Truesdale Design, to evaluate 

the existing site, establish the content 

scope of the redesigned web site, 

provide a visual direction, and 
develop a framework for future e­

commerce opportunities. 

Our Goals: 
■ Reach both the garden enthusiast 

and affiliated NHPGA members 

■ Provide timely information 

■ Promote the New Hampshire 
horticultural industry and its 
members 

■ Advocate for our industry 

The accompanying chart outlines 

four implementation phases that will 

ultimately bring the site towards a 

fully interactive web presence. 

Phase II Phase Ill Phase IV 

Enhance Extend Differentiate 

Generate income by 

Increment of value-added developing unique Create new online 

content and features content, products, services programs 
and programs 

8- 10 weeks 12 -16 weeks 16 + weeks 

· Extend member 
database fields Full 'Plantsman' archive Advocacy forum 

Remove bulletin board · Online member sign-up Online Auction Webcast of events 

New visual style · Online member directory "Private sale" Member extranets 

One navigation scheme · Online scholarship NH plant catalog NH plant shopping 

Re-code back end application NHPGA products and mall 

Add banner and online · 'Plantsman' online services catalog, Online consultation 

ads (current issue) i.e. t-shirts Online training and 

Create Style Guide · Weekly/monthly Online event registration education 

Establish web industry reports Discussion forum Partner collaboration 

committee · e-newsletter 

· Partner references 

BUDGET RANGE 
FOR PROFESSIONAL $2,000 - $3,000 $3,000 - $5,000 $5,000 - $8,000 $8,000 - $12,000 

SERVICES 

STAFF .10 FTE .25 FTE 1 FTE 1.5 FTE 

RESOURCES (full time employee) 

July/August 2007 
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~ Bobcat 

Inside or out 
Quality is covered 

As the authorized Harnois dealer in the Northeast, 
the professional staff at Greenhouse Supply Inc. 

will handle all your greenhouse needs. 
Whether you ore looking for a free sto ndi ng or a 

gutter connected greenhouse, col I us at 

GREENHOUSE 1.800.696.8511 
~ suPPLY, iNc. www.ogrotech.com 

Bobcat of New Hampshire 
Your skid steer Sales & Rental headquarters 
We carry the full line of Bobcat equipment and accessories 

:•< f1 
G.Jo ..... J 

;:;t 
I 

' 

Come see the innovative products from Bobcat Company - especially suited for the nursery Industry: 
Combination All-Wheel Steer /Skid-steer loader; ToolcaCM utility work machine with 1,500-lb capacity; and 

walk-behind mini track loader 

Sales - Service - Parts - Rental 
Route 4, Chichester NH (603) 224-1234 Route 102, Hudson NH (603) 579-9955 

www.bobcatnh.com 

The Plantsman 
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The Dan Truesdale Design team 
of Dan Truesdale and Darian 
Hendricks recently evaluated our 
existing NHPGA website. Here is a 
synopsis of their findings as well 
as recommendations and guiding 
principles. 

Our Findings 
The site is not visually 
consistent or appealing , 
resulting in a poor branding 
for NHPGA 
The site is overly complex 
for such limited content and 
functionality 
The site is QQ.QI!y_ 
implemented by technical, 
graphical and interaction 
design standards 
The site has functionality that 
is not used or broken, such 
as the Bulletin Board 
The site is not easy to 
maintain or update without 
the use of professional 
services 
The site does a poor job in 
supporting the goals of the 
organization and presenting 
NHPGA's value proposition 
to new and existing members 
The site is missing the 
greatest opportunity to 
provide additional revenue 
to the NHPGA 

Recommendations 
Simplify the site 

Combine 'Gardening 
Enthusiasts' and · Industry 
Professional ' sections 
into one 
Remove Bulletin Board 

July/August 2007 

NHPGA Web Site Assessment 
Presented by Dan Truesdale, Design 

New Hampshire Growers & Retailers 

old design 

:.C... !W>t liY•'II• 
::ie.c, ~,...., 0n,,~ 

c■•-tM,.....,a1-.. 
.,.._,,,__. ...... ..,.1w-1 

Or!.::9~int~iN-or 
rveer,, mdtealftlol:dofgo-

::....~~=~~-.! 

Theo..trt • ..i..tor MI 
o....,w1 ftCm>t1 
o..i.tie • o.-:i:;ipa:SW __ 

Reduce the number of 
graphics 
Have one navigation 
scheme 

TheP lo nhnu1nMao-:t lne 

NH C,--e n 8. Re tei le ~ 

Horti<.ult...-elResea rch 

Studenl: Scho .... r"l' hlp• 

P.wtnertl& Ret:o,u,:e• 

Refresh the visual style of the 
site 

Create a Visual Style 
Guide 

new design 

and people in upgrading 
and maintaining the site in a 
phased approach 
Select and prioritize content, 
features, and functionality in 
accordance with the seven 
objectives in the NHPGA 
mission 

Update the technical back 
end for ease of maintenance 

Create a back end 
content editor for 
N HPGA webmaster 

Adopt "guiding principles" 
to direct ongoing site 
enhancements 

Suggested Guiding Principles 
Choose content and features 
that directly support the 
mission statement 

Create user profile and 
regularly perform usability 
tests on website 
Create a Website Committee 
to oversee the evolution of 
the website 
Invest financial resources 

Promote our members and 
member businesses every 
chance we get 
Make it easy to find 
information, purchase or join 
Keep search alive and 
accessible 
Make our site come alive 
like plants 
Visually entice the end-user 

7 
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1ft ID.Ht A1IB! IUHding1 A\ G:rie"e.nha.u.s_e! ••• 
C.aH1 R,imo11 G.rie.enhuu.se~ s1s.temsi 

Gutter connect Greenhouses 

Woodman's Florist, Peterborough 

Chakarian Farms, Derry 

Greenhouse 
Systems, Inc. 

Mason Brook Nursery, Mason 

free standing Greenhouses 
Mill Gardens, Hanover 

Shade Structures 

call far A Ire, Catalaa 
Tel B03-B2B-BDD4 
fax B03-B2B-B023 

40 landonderry TUrnplke • Hoaksltl NH 03101 
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Member Survey 

HELLO NHPCA MEMBER: 

We hope that you will participate in our web site assessment survey to gather your thoughts and ideas regarding 
internet/web usage. The survey can be taken on-line at: http://www.questionpro.com/akira/TakeSurvey?id= 705641 

OR you can fill it out the 'old fashioned way' using the enclosed survey. Either way, please take a few minutes to 
answer the questions. We will be using the results to better shape the future NHPGA web site. 

If you have any questions, please give me a call at 292-5238 or email me: nhpga@comcast.net 
Survey result should be mailed to: NHPGA 25 Riverbend Rd ., Newmarket, NH 03857 

OVERALL SERVICES EVALUATION 

The following series of questions addresses your overall satisfaction with NHPGA. 

Overall, how would you rate the quality of each of the following activities we engage in? 

Poor Fair Good Very Good Excellent 

Advocacy, i.e. Invasive Species Committee, 0 0 0 0 0 

Horticultural Industry Council, etc. 

New England Horticulture Survey 0 0 0 0 0 

Summer Meeting 0 0 0 0 0 

Winter Meeting 0 0 0 0 0 

Twilight Meeting 0 0 0 0 0 

Horticultural Endowment Fund 0 0 0 0 0 

Scholarship Fund 0 0 0 0 0 

Membership Directory 0 0 0 0 0 

Newsletters / Magazine 0 0 0 0 0 

Golf Tournament 0 0 0 0 0 

Product-All-Purpose Soil 0 0 0 0 0 

Product-Best Plants Book 0 0 0 0 0 

Website 0 0 0 0 0 

July/ August 2007 
9 



Overall, how satisfied have you been with NHPCA? 

0 Very Dissatisfied 0 Somewhat Dissatisfied 

How long has your company been a member of NHPCA? 

0 Less than 1 year 

0 1-5 years 

0 6-10 years 

0 11-15 years 

0 16-25 years 

0 26-35 years 

0 Over 35 years 

0 Not applicable 

How long have you been a member of NHPCA? 

□ Less than 1 year 

□ 1-5 years 

□ 6-10 years 

□ 11-15 years 

□ 16-25 years 

□ 26-35 years 

□ Over 3 5 years 

□ Not applicable 

0 Neutral 0 Somewhat Satisfied 

Which of the following events have you attended? (Please check all that apply) 
0 Summer Meeting 

0 Winter Meeting 

0 Twilight Meeting 

0 GolfTournament 

0 Board Meetings 

0 New England Grows 

0 New England Greenhouse Conference 

0 None of the Above 

Do you want a new membership directory online every year for download? 
0 Yes 

0 No 

0 Maybe 

10 

0 Totally Satisfied 

The Plantsman 



Would you support the idea of opening NHPCA Membership to garden enthusiasts, such as retail customers, under a 
new membership category called, ,,Friends of NHPCA ,,? 

0 Yes 

0 No 

0 Maybe 

What was your primary reason for joining NHPCA? 

0 Increase sales 

0 Networking 

0 Member Benefit Program 

0 Advocacy 

0 Annual Events 

0 Speaker Events 

0 Other 

What suggestions do you have to help improve NHPCA? 

COMPUTER AND INTERNET USAGE 

The following questions address your general computer and Internet usage. 

How comfortable do you feel using computers, in general? 

0 Very comfortable 

0 Somewhat comfortable 

0 Neither comfortable nor uncomfortable 

0 Somewhat uncomfortable 

0 Very uncomfortable 

How satisfied are you with your current skills for using the Internet? 

0 Very satisfied - I can do everything that I want to do 

0 Somewhat satisfied - I can do most things I want to do 

0 Neither satisfied nor unsatisfied 

0 Somewhat unsatisfied - I can't do many things I would like to do 

0 Very unsatisfied - I can't do most things I would like to do 

July/August 2007 1 1 



Why don 't you purchase more products and services on the web, either for yourself or for your work/business? (Please 
check al I that apply) 

D Not applicable 

D Never tried it 

D Too comp I icated to place order 

D Faster/easier to purchase loca I ly 

D Not fami I iar with vendor 

D Don't trust that my credit card number will be secure 

D No receipt/documentation 

D Difficult to judge the quality of a product/service 

D Not enough information to make a decision 

D Generally uncomfortable with the idea 

D Other 

In your opinion, what is the single most critical issue facing the Internet and our industry? 
0 Finding things/navigating around 

0 Cost of having an internet presence 

0 Providing e-commerce for customers 

0 Making money on the Internet 

0 Time and resources to manage an Internet presence 

0 Speed/bandwidth 

0 Government regulation 

0 Equa I access for a 11 

0 Competition 

0 Paying for online services or information 

0 Privacy 

0 Other 

Complete the following sentence in the way that comes closest to your own views : "Since getting on the Internet, I have " 
0 become MORE connected with people in the horticultural industry. 

0 become LESS connected with people in the horticultural industry. 
0 Don 't know/can't say 

Which of the following have you done? (Please check all that apply) 

12 

D Ordered a product/service from a business, government or educational entity by filling out a form on the web 
D Made a purchase on Ii ne for more than $ 100 
D Created a web page 

D Customized a web page for yourself (e.g. My Yahoo, CNN Customer News) 
D Changed your browser's "startup" or "home" page 

D Changed your "cookie" preferences 

D Participated in an online chat or discussion (not including e-mail) 

D Listened to a radio broadcast online 

D Made a telephone call online 

D Used a nationwide online directory to find an address or telephone number 
D Taken a seminar or class about the Web or Internet 

The Plantsman 



N HPGA WEBSITE FEEDBACK 

The responses to the next set of questions will be used to improve the functionality of the NHPGA web site. In addition, 

detailed comments and suggestions on how we can improve the site can be forwarded to nhpga@comcast.net 

Thank you . 

Tell us how often you visit our site . 

0 Everyday 

0 Once a week 

0 Once in two weeks 

0 Once a month 

0 Once a quarter 

0 Once a year 

0 Rarely 

0 Never 

0 Other 

Wh en you visit the site, are you using the 
computer from 

0 Office 

0 Home (including a home office) 

0 Equally from the home and office 

0 Other 

Please tell us why you visit our site. (Please check all that apply) 

□ Looking for general information 

□ Looking for rules/regulations 

At home, what connection type do you 
use to connect to the Internet? 

0 Not applicable 

0 Dial-up (phone line) 

0 DSL 

0 Broadband (cable) 

0 T1 Line 

0 Other 

At work, what connection type do you 
use to connect to the Internet? 

□ Not applicable 

□ Dial -up (phone line) 

□ DSL 

□ Broadband (cable) 

□ T1 Line 

□ Other 

□ Looking for forms such as membership grants or scholarships 

□ Looking for Qualified Professional/Consultant Information 

□ Looking for employment opportunities 

□ Looking to network with others 

□ Looking to order products 

□ Looking to become/ renew membership 

□ Looking to donate money 

□ Looking for news (Committee reports, Meetings, Seminars, Calendar, Public Hearings, etc) 

□ Looking for Contact Information (Agency and Staff Phone #s, Mailing Address, etc) 

□ Research for Work 

□ Research for School 

□ Looking for updates on earlier information 

□ Other 

July/August 2007 
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Several non-profit organizations and associations have moved on to e-commerce, that is, conducting business on-line. 

If NHPCA provided e-commerce functionality, would you take advantage of conducting the following NHPCA 

transactions online? (Please check all that apply) 

□ Payment of membership fees 

□ Payment of sponsorship fees 

□ Payment of event fees 

□ Payment for products 

□ Payment for services 

□ Donate to the endowment fund 

□ Donate to the scholarship fund 

□ Payment of advertising fees for Plantsman or website 

□ Submission of reports, articles, questions, committee meeting summaries, surveys, site assessments, etc 

□ Registration for conference or events 

□ Submission of online coupons 

□ Submission of equipment to swap 

□ Postjob opportunities 

□ Other (please specify) 

Would you say our web site is : 

□ Very attractive 

□ Somewhat attractive 

□ Average 

□ Not very attractive 

□ Not attractive at al I 

How much effort did you have to take to find 

our web site? 

0 A lot less than I expected 

0 Less than I expected 

0 About what I expected 

0 More than I expected 

0 A lot more than I expected 

From what you have seen and your experience with other sites, please rate the following features of our website: 

Poor Fair Good Very good Excellent Not sure 

Visual appearance/layout: 0 0 0 0 0 0 

Content: 

Writing style: 

Features 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

From your experience, what do you find as the biggest challenges with using our site? (Please check all that apply) 

0 I am new to the Internet 

14 

0 Information I am looking for is not available 

0 Information is not well organized 

0 There is just too much information 

0 Hard to navigate through the information 

0 Takes too long to load a page 

0 Downloadable files or forms are in a format I cannot use 

0 Other (please specify) 
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Do the menu of items on the current NHPGA home page make sense to you? 

0 Yes 

0 No 

Do you experience any problems downloading files from our website? 

0 Yes 

0 No 

0 Did not try 

How did you hear about our website? 

0 NH PGA Meeting 

0 Literature: The Plantsman 

0 Literature: Membership Mailing 

0 E-mail announcement 

0 NHPGA member 

0 Media (newspaper, radio, TV) 

0 Associate/friend 

0 Followed Link from another web page 

0 Search engine 

0 Other (Please Specify) 

Would you advertise online with NHPGA? 

0 Yes 

0 No 

0 Maybe 

Would you be willing to provide product or service discounts at your company for retail customers I gardening 
enthusiasts who visit our NHPGA website? 

0 Yes 

0 No 

0 Maybe 

July/August 2007 15 



Which of these website fea tures or content would you like to see added to the NHPGA website? (Please check all that 

apply) 

□ Online Membership Dues Payment 

□ Online Donations - Scholarships, Horicultural Endowment Fund 

□ Online Event and Class Registration 

□ Employment Opportunities 

□ Downloadable Membership Directory 

□ NH Plant Library 

□ Web Polls 

□ Advocacy Forum 

□ Discussion Forum 

□ Bulletin Board 

□ Industry Reports and Research 

□ Online Member Video Profiles 

□ Equipment Swap area 

□ Wholesale Product Sales Area 

□ Online Auction 

□ NHPGA Store 

□ NHPGA Coupon book for retail customers 

□ NHPGA Members Shopping Mall for retail customers to buy plants and supplies from Member companies, i .e. 

SkyMall for NHPGA 

□ Plantsman Monthly issue 

□ Plantsman Archive 

□ Committee Reports 

□ Sales Lead Generation tool 

□ Online Training and Education Courses 

□ Other 

We would like to hear your suggestions on how we can expand or improve our site. What additional information or 

fea tures would you like to see added to the site? 

Email 
Demographic Information 
Your Reponses are optional and wil I not be shared with anyone 
Name 

Title 

Address 

City 

State 

Zip 

Ema i I Address 

Thank you for taking the time to complete this survey. 
Please contact nhpga@comcast.net if you have any questions regarding this survey. 
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NHPGA/UNH Cooperative Ex­
tension Spring Twilight Meet­
ing, Tuesday, June 26, 5:30pm, 
Lake Street Garden Center, 
Salem, NH 
Save the date for our annual co-spon-

sored spring twilight meeting . Plans 
are underway offer two pesticide 
credit for educational presentation by 
UNH Cooperative Extension special ­
ists. Details to follow in the mail. 

NHPGA Summer Meeting, 
Thursday, August 16, Great 
Hill Horticultural Foundation/ 
Bayberry Nurseries, Hampton 
Falls, NH 

Great Hill Horticultural Foundation 
welcomes the New Hampshire Plant 
Growers Association members for 
a diverse horticultural experience . 
During your 2007 annual summer 
meeting, you will enjoy the spectacu­
lar beauty of the Great Hi II landscape 
and gardens. You wi 11 also take a tour 
of Bayberry Nurseries ' growing fields 
and visit GHHF's new headquarters 
and greenhouses. 

As we did last year, we wi 11 be 
having regi stration around 3:30p.m. 
followed by our annual meeting, tour 
of the grounds, and an evening din­
ner. Pre-regi stration will be required. 
Watch for complete details includ­
ing a registration form in the coming 
weeks. 

$36,360 Risk Management 
Education (RME) Grant Re­
ceived 
The NHPGA will be working with 
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New Hampshire News 

At the recent UNH 
Cooperative Exten­
sion State Advisory 
Council meeting 
held April 7 9, 2007, 
Peter van Berkum 
(right) p resents a 
$2,000 check on 
behalf of the New 
Hampshire Horti­
cultural Endowment 
to UNH Coopera­
tive Extension. The 
money will support 
the new Creen­
house/Floriculture 
Extension Special­
ist, Brian Krug, in 
his travels to meet . 
growers th roughout the state. A~cepting the donation are Anna Boudrea~, Chair of th_e 
UNH CE State Advisory Counc,I and the Exec. Director of the ? rafford R1_vers Conser 
va ncy, and Or. John Pike, Dean and Director of UNH Cooperati ve Extension. 

Lynda Brushett, Cooperative Devel ­
opment Institute and William Zweig ­
baum, First Pioneer Farm Credit, on a 
$36,360 RME grant entitled: "Manag­
ing Input Price Risk Through Coop­
eration " to investigate how group 
purchasing (energy, fertilizer, plastics, 
supplies, services, etc.) might reduce 
price risk through cooperative market 
buying power. 

The project targets "Price or Market 
Risk " , resulting in improved capac­
ity to conduct business and strate­
gic planning, manage capital and 
financial assets, and improve under­
standing of financial analysis, credit, 
contracts, and negotiating skills. The 
combination of training workshops 
followed by technical assistance 
supports successful planning and 
implementation of a group purchas­
ing enterprise that reduces price risk 
and serves as a rep I icable industry 
model. 

The project will begin this fall and 
continue through February 2009 
with a variety of educational and 
informational activities . Watch for 
more complete details in the months 
ahead . Exciting times ahead for the 
NHPGA! 

Welcome UNH Cooperative 
Extension Greenhouse/Flori­
culture Specialist, Brian Krug! 
We are pleased to welcome to New 
Hampshire the newest UNHCE 
Specialist, Dr. Brian Krug. Brian will 
be joining the staff in early January, 
2008 after he completes his doctoral 
studies at North Carolina State Uni­
versity in the Department of Horticul ­
tural Science. His dissertation is en­
titled: Physiological Effects of Boron 
on Pansy Plugs. It will be wonderful 
to have his youth and enthusiasm for 
ornamental horticulture with us here 
in New Hampshire . 
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Even More. 
• Finest Selection 

of Nursery Stock 
in New England 

• Plant Location Services 

• Dependable Delivery 
throughout New England 

• Direct Ship Program 

• Extensive Hardscape 
Selection 

• Landscape Supplies 

• Bulk Materi als 

• Ice Melters/Sand-Sa lt 
Mixtures 

New Product Lines: 
• Irrigation & Lighting 

• Rental Center 

• Hardware/Truck Supplies 

6 Dearborn Road, Peabody, MA 01960 • Expanded M asonry Dept. 

www.northeastnursery.com • 978.535.6550 • Fax 978.535.5247 

18 

STONEPOST 
NURSERY 

Raymond, NH 

SPECIALIZ ING IN 

WHOLESALE 

PERENNIALS 

GROUNDED 

IN 
QUALITY 

1 and 2 gallon containers 

Call to request our current plant availability. 

Delivery available 

3 Split Rock Lane Raymond, NH Phone: 603-244-1 224 

New England's Leading Full Line Seed House 

• Packet Seeds 

• Lawn Seed 

• Fertilizer 

• Grounds Maintenance Chemicals 

1-800-326-4278 

FAST, COURTEOUS SERVICE 

The Chas. C. Hart Seed Co. 
304 MAIN ST. 

WEATHERSFIELD, CT 06109-1826 
1-800-326-4278 

Tuckahoe Turf Farms 
Berwick, Maine 

For home lawns 
For gardens 
For athletic fields 
For parks & playgrounds 
For golf course projects 

Kentucky Bluegrass, Ryegrass, Fine Fescue 

Pallets or "Big Rolls" 

I 
Sod handler delivery 
Roll out service 
35 years of growing 
Experience - - - - - -

Deliveries Monday through Saturdays 
500 sq. ft. to 50,000 per day 

Usable lawns within three weeks of installation 

Sod it and be done with it. 

CALL TOLL FREE 

1-800-556-6985 

See our web site for more information 
www.tuckahoeturf.com 
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Two Industry Leaders Sold 
Jackson & Perkins sold to private 
investors 

Harry & David Holdings Inc. plans to 
sel I its Jackson & Perkins subsidiary 
for $49 million, according to a state­
ment issued last week. An investment 
group led by Donald and Glenda 
Hachenberger will acquire the direct 
marketing and wholesale business 
along with the J&P brand, catalog, 
Web site and inventory. The Hachen­
bergers own several other horticul ­
ture businesses, including Southern 
Sun, a technology company involved 
in plant propagation . A separate pri ­
vate investment group wi 11 purchase 
approximately 3,200 acres in Wasco, 
Calif. as part of the Jackson & Perkins 
sale . Bill Williams, president and 
CEO of Harry & David Holdings, said 
the divesture will allow the company 
to focus on its core gift and gourmet 
food businesses. 

Syngenta acquires Fischer 
Syngenta, headquartered in Basel, 
Switzerland, acquired the Fischer 
group for about $67 million . Fischer 
GmbH & Co., headquartered in 
Hillscheid, Germany, is a privately 
held company specializing in breed­
ing and marketing vegetative flower 
crops . Fischer specializes in 3 of 
the 10 best-selling crops: geranium, 
poinsettia and New Guinea impa­
tiens. Fischer reported sales of $86 
million for fiscal year 2005-06. The 
company employs about 1,700 peo­
ple . Syngenta's S&G Flowers breeds 
and markets bedding and pot plant 
flowers as seeds, young plants and 
cuttings . In 2006, Syngenta reported 
flower sales of $228 million . The 
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Elsewhere in the News 

transaction is expected to close in the 
2nd quarter. 

AARS Picks 2008 Winners 
Two gold-tinged roses made the cut 
as 2008's All -America Rose Selec­
tions Winners : Mardi Gras and 
Dream Come True. These two roses 
excel led during the two years of 
testing against 15 criteria, including 
ease of maintenance and disease 
resistance . 

Dream Come True , introduced by 
Weeks Roses, produces flawlessly 
formed yellow blossoms, blushed 
with ruby-red tips, according to 
AARS. The bushy, vigorous plant 
yields long-stemmed, long-I ived 
blooms with a mild tea fragrance. 

Mardi Gras, introduced by Jackson 
& Perkins Wholesale, is defined by 
fantastic bloom production and a 
color combination of yellow and 
bright pink with orange undertones, 
according to AARS. It grows in large 
clusters of 25 petals per blossom, and 
offers a moderately peppery perfume. 
With an upright, columnar habit, 
Mardi Gras makes for a great hedge 
or border for mixed perennial beds. 

Late Spring Gardening Survey 
Here are the results from the late 
spring gardening survey conducted 
by the Garden Writer's Association 
Foundation, a group that pub I ishes 
garden consumer surveys throughout 
the year. 

Incidence of Gardens and Lawns 
• The majority of American house 

holds (79%) have some type of 
lawn or garden. 
Please note that from this point 
forward the terms "household" 
or "Americans" refers to house­
holds with a lawn or garden. 

Planned Lawn Activities 
• As observed the last several years, 
weed and insect control have been 
the top two activities Americans 
planned for their lawns (4 7% and 
24% in 2007 , respectively) . When 
it comes to weed control, signifi ­
cantly more Americans are plan­
ning to do this activity this year 
when compared to last year (weed 
control: 47% vs. 39% in 2006). 

• About one in six (17% in 2007) 
plan on over-seeding with new 
seed this year, while 9% are plan­
ning to resod; one in three (34%) 
say they are not planning to do 
any of these things. 

Reasons to Garden 
• Nearly one out of three (31 %) say 
that their primary reason for gar­
dening is because it helps to create 
a better home environment. 

• Furthermore, many Americans 
find that gardening and related 
activities stimulate better mental 
health.improved nutritional habits 
and the promotion of physical 
fitness. In fact, almost a third 
(31 %) say that this is the primary 
reason motivating their gardening 
activities. 

• A similar proportion of garden­
ers say that their primary reason 
for gardening is to increase the 
curb appeal and property value of 
their homes (29%) . 
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Elsewhere in the News 

Garden Property Additions 
• How will Americans enhance 
their properties during thi s year's 
spring and summer seasons? Many 
are looking to add more perenni­
als and vegetable gardens (38% 
and 34%, respectively), while 
nearly a third (31%) will add more 
annuals. 

• Approximately one in ten are 
planning a herb garden or foun­
dation plantings to enhance their 
properties (12% and 8%, respec­
tively), while a smaller number 
{4%) are relying on water gardens. 

Changes in Lawn Area 
• Most households (80%) have 

no plans to change their lawn 
area this year. Only 9% say they 
are planning to increase the size 
of their lawn (down from 16% last 
year) while 10% are planning to 
reduce them in si ze (vs. 9% last 
year). 

Garden Area Preparation 
• Americans preparing their gar­
den areas for this year 's spring and 
summer plantings are most likely 
to rely on fertilizer only (31% up 
significantly from 2006, when it 
was 19%) . 

• More than a quarter (27%) say 
that their preparations wi 11 consist 
of utilizing store-bought soil mix 
while about one in five (19%) are 
planning to use manure. 

• A smaller proportion (12%) say 
that their preparations wi 11 consist 
of using Peat moss, while 14% 
say they are not planning to pre­
pare their garden area and 16% 
say that they wi 11 not use any of 
these {I.e ., fertilizer, soil mix from 
store, work-in manure and work-in 
peat moss) . 

Spring Plant Preferences 
• In general , American gardeners 
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tend to prefer smaller, less expen­
sive spring plants that take more 
time to grow and maintain over 
larger, more expensive plants that 
take less time to grow and main­
tain . 

• In fact, the former are preferred 
to the latter by a ratio of more 
than 2 to 1 (61% prefer smaller, 
less expensive plants vs . 25% 
who prefer larger,more expensive 
plants. 

Recycling 
• In general , gardeners recycle things 

I ike plastic nursery pots and trays, 
mulch or compost grass clippings 
and compost waste. 

• In fact, 38% recycle plastic nurs­
ery pots and trays "always," 32% 
recycle mulch or compost grass 
clippings "always" and 30% 
recycle mulch or compost waste 
"always." About a quarter or more 
recycle these items at least "some 
times ." 

Hiring a Professional 
• Gardening remains dominantly 

a Do-It-Yourself activity (79%), but 
15% of households plan to seek 
help by hiring a professional to 
mow their lawn, one in ten (9%) 
plan to hire a professional to 
prune shrubs and trees and about 
one in five say that they plan to 
hire a professional for such activi ­
ties like planting seasonal flowers 
{6%) or designing a garden {4%) . 

• As expected, the number of house­
holds planning to hire profession­
als to help with lawn and garden 
activities increases with both age 
(50+) and income (over $75 ,000). 

2008 Gold Medal Winners 
Fleuroselect chose 6 varieties 
as 2008 Gold Medal winners. 
The winners are : 3 varieties from 

Kieft Seed Holland: Delphinium con­
solida 'Sydney Light Blue', Lavandula 
angustifolia 'Ellagance Purple' and 
Monarda x hybrida 'Bergamo'; Be­
gonia x semperflorens 'Volumia Rose 
Bicolor' from S&G Flowers; Rudbeck­
ia hirta 'Cappuccino' from Clause 
Tezier; and Salvia farinacea ' Fairy 
Queen ' from Ernst Benary. All Gold 
Medal winners will be on display at 
the Fleuroselect Public Gardens & 
Trial Grounds this summer. 

Personal Consumption of 
Flowers & Plants Rises 
Consumer spending on floriculture 
reached $20.771 billion in 2006, 
up from a revised $19.738 billion in 
2005, according to updated statistics 
from the U.S. Department of Com­
merce's Bureau of Economic Analysis 
(BEA). 

The change represents a 5.5 percent 
increase for the year. The increase 
was less than the 7. 7 percent in­
crease reported from 2004 to 2005; 
however it exceeds the modest 2. 2 
percent increase the year before. The 
new information was released March 
1 and is subject to subsequent revi­
sions. 

"It is energizing to know consum-
ers continue to love the products 
we sell," says SAF's president-elect 
Rod Saline of Engwall Florist and 
Greenhouse in Duluth, Minn. "It is 
our individual business challenge to 
do more to differentiate our products 
and services to meet the increased 
demand for floriculture products." 
The revised figure for 2005 was 
contained in the bureau's table 
2.4.5U titled, "Personal Consumption 
Expenditures by Type of Product." 
These data are available in an inter­
active table on the bureau 's Web site 
(http://bea.gov) . 
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Today's fast-paced farm busi­
ness atmosphere requires 
the next generation of own­
ers to be even better lead-
ers and managers than the 
previous generation. Skills 
are needed not only for the 
production of quality crops 
and livestock management but 
also for seeing the big picture 
and setting the future direc­
tion of the farm. Also needed are 
skills in human resources, financial 
management, production econom­
ics and risk management. The ski I ls 
needed for the production of quality 
crops and I ivestock management are 
learned in school and/or on the farm 
from the more experienced work-
ers. The leadership and management 
skills for human resources, financial 
management, production econom­
ics and risk management skills are 
usually learned via the school of hard 
knocks. 

For many of us, those leadership 
and management skills are learned 
through observation, mentoring and 
coaching. Most times the relation ­
ship between the coach and the next 
generation is informal. However, 
more and more farm businesses rely 
on a more formal coaching process . 

You will benefit from having some­
one outside your business facilitate 
the process and discussions. A third 
party is not faced with al I the daily 
transactions the owners and man-
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Pioneer Pointers 

Making $en$e Coaching the Next Generation 

agers are flooded with every day. 
It brings a fresh perspective from 
someone that sees many businesses 
succeed with the critical manage­
ment transition between generations. 
An outsider can help you deal with 
sensitive issues that are difficult for 
families to work through objectively. 

A formal program of coaching 
should include one-on-one meetings 
reviewing a key issue, i .e. financial 
management, production economics, 
etc. The one-on-one meetings are 
fol lowed by work assignments that 
will improve the farm business and 
the next generation's abi I ity to man­
age better. As the next generation 
completes the work assignments, the 
coach will discuss with them what 
they learned, how it helps the farm 
and what obstacles they encoun­
tered. Suggestions for recommended 
reading will usually be made after 
each session. 

A formal coaching program needs to 
be very flexible. It should be struc-

tured to accomplish the goals and 
objectives of the owners and the next 
generation. If you would like assis­
tance, First Pioneer's consultants have 
developedjust such a program called 
Generation NeXt. First Pioneer con­
sultants have worked with farm fami­
lies for over 30 years . This gives us 
the experience of seeing what works 
as well as what may not. We have 
assisted hundreds of fami I ies travel 
the road of management succession. 

First Pioneer Farm Credit provides 
financial services to the agriculture, 
ag-related and commercial fishing 
businesses. Their services include 
recordkeeping/accounting support 
services, tax preparation/tax plan­
ning, credit, leasing, consulting, 
appraisals and payroll. For more 
information about any of the above 
financial services, please call the 
Bedford, NH branch office at 1-800-
825-3252. (KOK) 

Rolling Green Nursery 
1 OOO's of our own Perennials 

Annuals•Trees & Shrubs•Herbs 
Vines•Natives•Alpines•Aquatics 

Garden Ornaments•Pottery 
Trade Discount ~ 

64 Breakfast Hill Road iiiiii 1, 
Greenland, NH 03840 

(603l 436-2732 I info@rollinggreennursery.com 

9 ACRES OF PURE INSPIRATION ... 
www.rollinggreennursery.com 
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Providing the Best Plants. 

It's What We Do. 

Now in our 85th Year and 

Still Growing Strong. 

Unearth the Possibilities 

Commercial Sales 
Frankland Road/ P.O. Box 186 

Hopkinton, MA 01748 

Phone: 508-293-8028 Fax: 508-497-0743 

Email: CommSales@WestonNurseries.com 

www.WestonNurseries.com 

J.P. Bartlett Co., Inc. 
Geranium Specialist 
Wholesale Grower 

Winter Crop 
Rooted and Unrooted Geranium s 

Prefini shed 4" Geraniums 
Unfi nished Stock 

Vinca Vine, Dracaena, Fuchsia 
Asst. Vegetative Plugs 

Spring Crop 
Sedum Geranium s 

Hangers 
Annuals 

Jumbo Annuals 

Exce llent selection of 72s, 3" & 
containers for Green Roof, Garden 

Centers and Landscapers 

Cemetery Pans ~ ~ 

~ 
578 Boston Post Road Sudbury, MA 01776-3301 

800.552.2278 Fax 978.443.8661 
www.BartlettGreenhouses.com 
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Hardy, 
Northern--Gro 
Nursery Sto 

Fo und ed over a ce ntury ago, 

Sherman Nurse ry continues to 

o ffe r th e f i nes t se lection o f 

nursery stock the ind ustry has to 

offer. Contact us for a ll of yo ur 

nursery stock needs. 

NURSERY COMPANY 
Charles City, Iowa 

800-747-5980 
fax 800-361-7759 

sales@shermannursery.com 
www.shermannursery.com 

WESTERN MAINE NURSERIFS 
Conifers & Woody Ornamentals 

SINCE 1923 

We propagate millions 
of plants and care for 
hundreds of satisfied 

customers every year. 

To join the hundreds of customers who 

appreciate hardy, deep-rooted trans­
plants and woody ornamentals backed 

by an 80-plus year tradition of great 
service, just call us toll-free at: 

1.800.44 7.4 7 45 
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Millican Nurserites Inc 
1 S7 Pl~.u:mt Stmct 

Chichester, NH 03258 
lif'l to,J..435-3266 llf) ,fiO:J:-•35-5039 

MNl$;1!4 MlU c.,an.NUIIF.Or1 &I C.00111 

"·' 11.r w . M ·. l l · c a n N l se · i e sI c . 

GET A <4-Uf Vt• 
2-Wheel tractors from Goldoni & OESCO, Inc. 

Introducing the 

JOLLY PRO 
Diesel 

VERSATILE! 
• Reversible handlebars 
• 3 side handlebar positions 
• 4 forward, 4 reverse gears 
• PTO for more than 30 

attachments 

POWERFUL! 
• 7.6 to 10HP diesel 
• Special vibration dampers 

and balanced weight 
distribution 

lf~!l!~~ 
The 4200VXO Compact Articulating Tractor is 
professional grade. Ventrac's innovative design 
of an articulating, oscillating frame. combined with 
All -Wheel Drive allows you to maneuver around 
abstacles and traverse a variety of terrain. 

tEE!ENGINE.S 
Kawasaki 27hp Gos 
Vanguard 26.Shp Dsl 
Vanguard 31 hp Gos 
Vanguard 31 hp Tuibo Dsl 

Minute"' 

NT 
a c ments 

See our website for detafls 
www.oescoinc..com/goldoni 
or call tor a demonstration. I I P.O. Box 540, Rte. 116 • Conway, MA 01341 

IM 800-634-5557 • 413-369-4335 • FAX 413-369-4431 
info@oescoinc.com • www.oescoinc.com 
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WHEN IT COMES TO 
INSURANCE, KNOWING 

YOUR AGENT IS THE KEY ... 
The Robertson Agency understands the importance of doing business 
with people you know and trust. We offer Business and Commercial 
insurance, true Farm Packages, Auto, Workers Compensation, and 
most other lines of insurance. Our primary company, the Co-opera­
tive Insurance Companies, is based in Middlebury, VT. They have 
been serving New Hampshire's agri-businesses for many years. 
Through their wholly-owned subsidiary, UI Insurance Services, Inc., 
we also offer commercial insurance through companies such as The 
Hartford, Zurich, and Merchants Insurance Group. Chances are, you 
heard of us and we have heard of you. Give us a call or stop by our 
website, we would like to be your agency! 

THE ROBERTSON AGENCY, 1022 DOVER ROAD, EPSOM NH 03234 
( 603 )736-8562 or 800-427-5014 E-mail:Andy@robertsonagency.com www.robertsonagency.com 

"The Geranium Specialists" 

Wholesale Growers 
2 1 /2" Geraniums (year round) 

4" Pre-finished Geraniums 
2 1 /2" Ivy Geraniums & Fuchsia 
Martha Washington Geraniums 

Spring Hanging Baskets, Lilies/Bulbs 
Azaleas, Cyclamen, Poinsettias, Foliage 

J.B. CARPENTER & SON, INC. 
603/659-3391 

220 SOUTH MAIN STREET 

NEWMARKET , NH 03857 

Many NCO products are: 

OMRI™ 
L i s t e d 

Offering Natural Fertilizers, Soil 
Amendments, and Environmentally 

Compatible Pest Controls 

Depot St. Bradford, VT 05033 
802/222-4277 FAX 802/222-9661 

Email: info@norganics.com 

Visit our web site @ 
http://www.norganics.com or call 

now for the location of our nearest 
wholesale distributor 
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W.H. MltlKOWSKI. INC. 
Greenhouse & Nursery Supplies, Equipment and Plant Material 

f/ow- &mp/de SottJt!e for 

1/ortit!ultuml Ir,rlus PtodwJ!s 
• Greenhouse Structures • Greenhouse Film 

eenhouse & Field Irrigation • Chemicals 
• Sha~abric • Envi11 

1 

mental Contra ;t' 

• Heating hen.u1a · n Equl:nt,"'l"Fertilizers 
• Soil Handing Ef1-1ipment • fety Equipment 
• Plastic Contai~~rs • Crop Su - rt Material 
• Soil-1~-Mix'is • S yers and Muchfafore 

Ill-', DelAetias ti,,Soldkn,. N• lloM,s"'1e 
THE W.H. MIUKDWSKI, INC. 
PLANT DEPARTMENT 

Your Area Rep 
Jim Downie 

REP ESENTS 603-393-5536 
M Or Call Our 

Stafford Springs, CT 
Facility 

800-243-7170 

-·· u.-
WE DELIVER! 

Native, Wetland, and Nursery Stock 

.!!!~s~~-
wE CARRY A FULL LINE OF 

WOODY & HERBACEOUS WETLAND PLANTS 
NATIVES ORNAMENTALS 

PERENNIALS GROUNDCOVERS 
SHRUBS VINES 
SHADE & ORNAMENTAL TREES 

CONTRACT GROWING AVAILABLE 

CALL FOR SAMPLES OR QUOTES OF WETLAND & 
EROSION CONTROL FABRICS 

24 BUZZELL ROAD 
BIDDEFORD ME 04005 

phone (207) 499-2994 (207) 282-7235 
fax (207) 499-2912 

e-mail: piersonnurseries@prexar.com 

CALL OR WRITE FOR OUR CATALOG 
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-~ GARDEN CENTER 
1 Greenhouses, Nursery, Gift Shop 

Full Service Garden Center 
Phone: (603) 625-8298 

J 656 South Mammoth Rd. 
l (Route 28A) 

Manchester, NH 03109 
Fax: (603) 622-4073 

~ 7 ACRES OF TREES, SHRUBS AND PERENNIALS 

9 DUDLEY ROAD HOURS : MONDAY-FRIDAY 9-8 
RAYMOND, NH SATURDAY & SUNDAY 9-5 

.scenicnursery.n 

The Ultimate Tool for 
Your Delivery Needs 

2006 FUSO FE 140, Automatic Transmission 

J.. 
MITSUBISHI 

AJSO 

2006 FUSO FE 140, 
Automatic Transmission Box Van 

LIBERTY INTERNATIONAL TRUCKS 
OF NEW HAMPSHIRE, LLC 

1400 SOUTH WILLOW STREET · MANCHESTER NH 03103-4077 
PHONE · 603 - 623 - 8873 · 800 - 562 - 3814 
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Current New Hampshire retailers 
selling New Hampshire Plant 
Growers Container Mix include: 

Barn Store of New England LLC, 

Salisbury 

Barrett's Greenhouse, Swanzey 

Bedford Fields Agway, Bedford 

Churchill's Garden Center Inc., 

Exeter 

Col I's Garden Center, Jaffrey 

Demer's Garden Center, 

Manchester 

Dodges Agway, Hampton 

Evergreen of Rye, Rye 

Hillside Meadows Agway, Tilton 

House By The Side Of The Road, 

Wilton 

J.B. Carpenter & Son Inc., 

N ewmarket 

Lake Street Garden Center, Salem 

Longacre Nursery Center, Lebanon 

Mill Gardens, Hanover 

Nicole's Greenhouse, Concord 

Rolling Green Nursery, Greenland 

Scenic Nursery and Landscape, Inc., 

Raymond 

Shady Hill Greenhouses, 

Londonderry 

Spider Web Gardens, Tuftonboro 

Warners Garden Shop, Newport 

Wentworth Greenhouses, Rollinsford 

. Grow with us. 
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(And help us growl} 

ALL-PURPOSE CONTAINER MIX 

READY TO USE, 
FOR INDOOR & OUTDOOR PLANTS 

The New Hampshire Horticulture Endowment (NHH~ was founded in 1997 as an extensi,on 

of the New Hampshire Plant Growers' Association .. Each year, the NHHE grants money to 

researchers working on related issues in the field of horticulture that win assist New 
:Hampshire Plant Growers. Proceeds from the sale of this soil will help ~his fund grow. 

»w••""""' -•Plant 
Growers 

QUALITY GAaDIEN Cl!NnJUI, 
•G■OWl&I• 

And your support in making this purchase helps make 

New Hampshire a greener place to live. 

For more information, or to place an order, please contact 
John Gerken of Gerken Horticultural Sales, 

59 Old Rabbit Hollow Road, Swanzey, NH 03446. 

Telephone (603) 357-373,4 
or email ugerken@worldpath.net 

New Members 

Michelle Somero, Serendipity 
Gardens, 101 Mason Road, New 
Ipswich, NH, 03071, 603-878-
6124. 

Lillian Picard, Lil's Gardens, 61 
Wells Village Road, Chester, NH, 
03036, 603-887-37 55. 

Kirk Weyant, Eagle Mountain 
Evergreens, PO Box 428, 357 
River Street, Franklin, NH, 03235, 
603-934-1995. 

For each bag purchased • 
.$1.00 goes to horticultural 
res,earch for New Ham1pshire. 

The Plantsman 



The Plantsman 

Association Officers 

President 

BRETT ANDRUS 
Churchill's Garden Center 
12 Hampton Rd., Exeter, NH 03833 
603-772-2685 

Executive Director 
NANCY ADAMS 

CHRIS SCH LEGAL 
D.S. Cole 
427 Loon Pond Rd., Gilmanton, NH 
03237 
603-783-9561 

RICK SIMPSON 
Rolling Green Nursery 

BRYAN WENTWORTH 
Wentworth Greenhouses 
141 Rollins Rd., Rollingsford, NH 
03869 
603-7 42-1113 

Extension Liason 

CATHERINE NEAL 
UNH/Department of Plant Biology 
113 Spaulding Hall, 25 Riverbend Rd., Newmarket, NH 

03857 
603-292-5238 

64 Breakfast Hill Rd., Greenland, NH 
03840 
603-436-2732 

38 College Rd., Durham, NH 03824 
603-862-3208 

email: NHPGA@comcast.net 

Directors 

GLENN CARON 
Scenic Nursery & Landscaping 
9 Dudley Rd., Raymond, NH 03077 
603-895-0236 

ANN CARON 
Scenic Nursery & Landscaping 
9 Dudley Rd., Raymond, NH 03077 
603-895-0236 

ROBERT DEMERS 
Demers Garden Center 
656 S. Mammouth Rd., 
Manchester, NH 03103 
603-437-6336 

ARLENE LEACH 
Leach Perennial Field 
28 Bear Hill Rd., 
Chichester, NH 03258 
603-798-3365 

Find all your plant needs at 
one location. 
• Northern grown trees, evergreens, shrubs & perennials. 
• We specialize in heavy grade specimen plants . 

• Bark mulch, compost, & loam in bulk~~ 
Delivery service for your convience. 
Call for seasonal hours. 

Phone: 207.839.4262 
Fax : 207.839.2290 
email: onurserl @maine.rr.com 

O'DON~S 
NURSERY 

Our catalog is online www.odonalsnurseries.com 

July/ August 2007 

Newton Greenhouse 
Quality Plants Green & Flowering 

Cut Snapdragons & Lisianthus-Year Round 
Assorted Cut Flowers Available Seasonally 

32 Amesbury Road, Newton, NH 03858 
603-382-5289 FAX 603-382-0632 

Annual & Perennial Plugs, Plug & Ship, Geraniums, 
Prefinished Plants, Proven Winners, Bulbs, 

Holiday Crops, Flowering Plants 

Joseph Giannino Co. 
Representing fine growers of quality plant material 

17 North Road 
East Kingston, NH 03827 

Office (888)948-2001 FAX(603)642-9230 
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Loudon. NH 0.3.50.7 
(603) 783-9561 
fax 16031 783-9562 
\'\1~'1.rw. d5colegrrnl\rers.corn 
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Your New Hampshire Sales Representatives 
New Hampshire 

RICK BRASSOR 
802-257-8141 

Mobile: 802-380-2988 
Fax: 802-257-8142 

e-mail: Rbrassor@robertbaker.com 

• FLEXIBLE GUARANTEE 
PROGRAMS 

• JUST-IN-TIME DELIVERY 

NH - Seacoast 

TOM BUSH 
860-388-0357 

Mobile: 860-966-7283 
Fax: 860-388-0364 

e-mail :Tbush@robertbaker.com 

• COMBINED VOLUME 
DISCOUNT 

• LOW MINIMUM ORDERS 

D.1S. COLE 
G~ 

'llu !R.gbert rJ3~r Company 'Medford '.J\{JJrsery 
-, 1700 Mountain Road, 560-A Eayrestown-Red Lion Road, 

_· ___ .__ _ West Suffield, CT 06093 Medford, NJ 08055 Iii 
_ visit us on the web: robertoaker.com Cl:! C 

WHEN CATASTROPHE 
STRIKES YOUR 

HORTICULTURAL BUSINESS 

fig. I 

Squeeze it out . 

fig. 2 

Scream it out. 

OR==== 

option 2 (the wiser decision): 

CALL HORTICA 

fig. 3 

Pull it out. 

Hortica is the insurance company that can guide you to identify 
your business' evolving risks and needs, as well as provide finely­
tuned insurance and employee benefit solutions. Our 120 years in the 
horticultural world have made us experts in recognizing risks to your 
company before they can hurt your business. Of course, if something 
does happen we will pay your claims quickly to get you back on your 
feet as soon as possible. Hortica is the only insurance company you can 
trust with every aspect of your business. 

To get a quote, visit hortica-insurance.com 
or call 800.851.7740. 

• hort1ca. 
INSI...IRANCE&EMPlOY'EEBENEATS 

To guide and provide 

The Plantsman 



m 
GARDEN SCAPE 
NURSERY''"' 

GOL.TAR 
Tree & Turf, LLC 

250 West Road, Canterbury, NH 03224 
Growers of Premium Turf & Ornamental Trees 

Trust the 
product and service 

For over 30 years Gold Star Has Offered the 
Products and Services that Help Your Business Grow 

ff ea, f,11/1/m,d 
.%~ S~,J~. 

Building Relationships through Quality Plants from Select Growers .·~ ~ ~ ~ 

(802) 751-8400 ~ 
(802) 751-8124 fax SCH I C H T E L ' _ 

P.O. Box 350, St. Johnsbury, VT 05819 - ., "'''"''1 n 1"'; 

info@newenglandnurserysales.com 

Diverse Inventories from Regional Growers, 
Every Week with No Minimums! 

NURSER~ 
l 028 Horseneck Road - Westpo rt, MA 02790 

508-636-4573 Fax 508-636-3397 
www.Sylva nNursery.com 

1-800-639-1722 

Landscapers and Garden Centers ... 

See What SYLVAN has to offer! 
~ Trees, Shrubs, Groundcovers 
• Specimens 
~ Heather & Heath 

---• Native & Sea Shore Plants 
~ Perennials, Grasses, Roses 

Call, Fax or E-mail to request our catalog 
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NHPGA 
25 Riverbend Road 
Newmarket, NH 03857 

QUALITY GARDEN CENTERS 
& GROWERS 

This is Credit. 

Actually, it's a container garden. 

But to the greenhouse operator, loans and leases structured to the 
unique cycles of their business let them get more product to 
market. Farm Credit understands. We're more than rates: we're 
results. How the market's moving, where new equipment fits in, 
when facility expansion makes sense - our in-depth knowledge 
and in-person service make all the difference. 

Call Farm Credit: for generations, we've been the leader in helping 
all types of ag businesses blossom. 

cg~ Farm Credit 
Bedford, NH 
603/472-3554 
800/825-3252 

Newport, VT 
802/334-8050 
800/370-2738 

White River 
Junction, VT 
802/295-3670 
800/370-3276 

Non-profit Organization 
US Postage 

PAID 
Lowell MA 
Permit 57 
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